
Since 2004, Amgen Ventures has invested in 
emerging companies to help discover 
promising medicines and technologies that 
will bring “Value Healthcare” to patients.

Amgen Ventures offers us a unique conduit to identify and 
support key innovators in healthcare at early stages of 
translational sciences by providing investment capital and 
access to Amgen’s vast experience in developing leading drugs. 

A M G E N  V E N T U R E S  I N  A C T I O N

 

 
THERAPEUTICS 

& EMERGING 
PLATFORMS

CHRONIC 
DISEASE

SEED 
FUNDING

DIGITAL 
TECH- 

NOLOGIES

NEURO

CANCER

SUR GEN E

ACADEMIC & 
INCUBATOR 
ALLIANCES

INVESTING IN 
INNOVATION 
TO TRANSFORM 
THERAPIES IN 
HEALTHCARE

Through Amgen Ventures, our Corporate 
Venture Capital function, Amgen identifies 
and invests in emerging companies and 
technologies to advance promising new 
medicines and solutions to healthcare’s 
biggest challenges.

THERAPEUTICS: Identify promising pipeline assets 
in Amgen’s therapeutic areas: oncology, immune-
oncology, cardiovascular, inflammation, bone health, 
nephrology, metabolic disorders, and neuroscience.

DRUG DISCOVERY & EMERGING TECHNOLOGIES:  
Improve the discovery process with new technologies 
including cell therapies, gene-editing and gene-
therapies, regenerative medicine, and drug delivery. 

DIGITAL HEALTHCARE SERVICES, INFORMATION & 
ANALYTICS: Enhance Amgen medicines by improving 
real world outcomes and delivering greater value to 
healthcare systems, doctors, and patients.

Amgen Ventures has made  >70 INVESTMENTS 
placing >$400M of the $625M Amgen has committed 
to support healthcare innovation and interconnectivity 
at all stages.  

AREAS OF INVESTMENT

Amgen Ventures has diverse 
investments, including 
in therapeutics and digital 
technologies.

AMGEN CORPORATE BRAND GUIDELINES OVERVIEW

AMGEN CORPORATE LOGO

GROUP LOGO

Proper use of the logo across the company helps to maintain and strengthen the integrity of our corporate brand, as well as our 
corporate initiatives.

The corporate identity is an important way of communicating what we stand for and who we are. Proper use of our 
visual identity branding creates a distinct look that our key audiences quickly and easily recognize. Our Amgen Brand 
Center and these guidelines are available to help ensure consistent branding across all corporate print and digital 
materials that include the Amgen logo—from fact sheets to videos to websites and everything in between. 

For more detailed guidance and editorial style guides, plus to download the logo, images, videos and other materials 
and templates, visit the Brand Center (brand.amgen.com). External partners can register to access the site. If you have 
questions, contact brandcenter@amgen.com. 

Colors
The Amgen Blue logo on a white background is preferred. However, the logo may also appear in black or white. Only these colors should be 
used when producing the logo.

Note: The white version of our logo has been designed to appear on dark backgrounds. A gray box appears behind the logo in the example 
(below) only to make the logo readable. This box is not a component of the logo.

Amgen Blue (preferred) Black White

Clear space
In order to present the Amgen logo clearly and to avoid having other elements on the page interfere 
with our unique identifier, it is important not to crowd our logo with text, images or other logos. The 
logo should always be surrounded by “clear space.” Minimum clear space is equal to the height of the 
letters in the Amgen logo; however, greater spacing is encouraged.

Minimum size
The logo should always be legible and accurately reproduced. Therefore, the logo should be no smaller 
than 0.83 inch wide.

As an organization, we want to be “one Amgen,” so creating separate logos or 
visual representations is not permitted. If there’s a need for a department, company 
initiative, location or franchise within Amgen to create a group logo, there’s an 
internal tool on the Brand Center to help build one in minutes. 

0.83 inch (21 mm)

Group

X

1/2 X

2/3 X

Length of Amgen logoLength of Amgen logo

1/2 X

1X

1X

1X

X

1X

Do not alter the logo
All parts of our logos are established in arrangements and relationships. Therefore, do not alter or rearrange the parts in any way. Always 
use the electronic artwork available for download on the Amgen Brand Center. The registered trademark symbol (®) must always appear 
with the logo, except on stationery, forms, signage, badges, vehicles and exhibits. 
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